
 

 

 
 
 
 
 

 
 

1.3 Curriculum Enrichment 

 
1.3.2 Certificate Courses/Value-added Courses 
 
 
 
 
 

 
 
 
 
 
 

 

 

 

 

 

 

 

  

 

 

 
 
 
 

 

Value added Courses 

Syllabus 
 

Department of Economics 

2022-2023 
 

1. Innovation and Entrepreneurship Management 

2. Social Media and Web Analytics 

3. Ecology and Waste Management 

4. Women and Society in India 

5. Online Trading 

Online Trading 



UNIT I 

syllabus 
COURSE OBJECTIVES 

To develop idea generation, ceative and isnovative kal 

UNT II 

- VALUE ADDED COURSE 

INNOYATION AND ENrREPRENKURSHIP MANAGEMENI 

lo undcrStand the rcle ad importanxe of en1reprensursbip for cconcitc develbpDent 
o cnable students to dosign business plans by cosidering all dimensions of busnsss 

Analyzing the Curent Busincs Scenatio, Ioovaton and Creativity. Typcs of nvau. 
School o Iunovation, Chaleages ot nnovato. Seos of nnovation Mngemenl, oea 

Manngemeat Ssem, Divergen: V5 Canvorgsrt Thinking. Desugn Tinking 
Entrepreneurship 

UNT II 

Pateh - I 

UNT V 

Fxprinentana in lannvation Manzgerent, Idea Cpinnchip, Participaton for iavatn,. 
Co-cIcation far Innovation. Fruto tvping to Incubation. Draintorming des, revas 
Brainstormning. ot o the box thinking. Wh is Business Model? Who is an Enepu. 
Social Entreprencurhip, Blue Ocean Strategy I, Bhe Ocean Stmtegy I 

UNT V 

Markeing of novaion, Tectnologcal Inovaion Mangemen1 Pl1ming, Technchogcal 
Innovatioa Management Sarategies. Technslogy Forxasing. Disr1çtive Innovaion nd Mini 
Mapping 

Sastainabiliky Ianovatica and Entrepreneurstip, hnovaion Sustaimble Conditions, Innovztion: 

Context and Patern, SME'S tegie involvement in astzinatle developnen, Reve 
Iuiwyatiua, Ceuual and Sae GuveuaK tenxs w fueT cuLeAcKuhp 

Business Modes and vakse propositon, Why S:a-ups FaË: Reasons und Remeties, Role cf 

venture çaptalists nd ungel investors ncubators: Busiess Vs Technolbgy, Managing Iavescr 

for lnncvation, Future makets und Inaovatiou Deeds or nia, 

HOD, 
PG. and Research Dept. af Eppnomicg, 

Govt, College for Wornen (Autg) 
Kumbakonn, 



COURSE OBJECTIVES 

Sylabue 

UNIT I 

To muke students understayd the role of ocial nedia �uta und analytics in helping 

organizations achieve their goals 
10 enable tudents to provide otionabe ond stralegic recommcnciotions bascd on 

thorough social media data analysis 

SOCIAL MEDIA AND WEB ANALYTICS 

To makc students decode datu oxd arrive at an effective socal modia stratcgy 

Introduction to Social Meds& Web Analytics 

UNIT I 

VALUE ADDED COURSE 

wo SCs web apps, mobile 00s ond socal nodia - Usability. usr cxperience. cutomer 

CpTcDcC, customer sentimenIs weh market ing, conversipn rses, ROI, brand rcputation, 

ompetiive advantages 

Socal modia analytics 

Web nnlytics and Wcb analytics 2.0 tramework (cick stream, mutipke outcomes onalyss. 
Cxperimentation and testing, voice of custoner, compettive intelligence, nsghts) 

Web metrics and web analytics 

Socinl edia KPs (reach and engagement) - Perforrning socal media anaBytics (basiness goal, 

KPLs, data gothering, analysis, measure and focdback) 

Batch T 

Pulse Merics - Page views, Uptime. Laency. Seven-dy ative users) on business and tochoical 

UNT IV 

Heart Merics - Happiness, Engagement, Adoption, Reention, and Task access) on user 

behaviour issues; 
Or-sie webanalytics, off-siie web analytes, the goal-signak- metric process 

Data analysis Ingunge and toas 

UNT V 

Readymade tools or Web and social media analyics Key Googie Analytics metrics, 
dashboard, socal reports 

Case nnlyss 

Statisical progrananing tanguage (R). its gruphical deveopment environnent (Deducer) for da 

apbration and anulysis, and ks social media analysis packages (R Googie Trends, twieR) 

User experience measrement cases and Web unalytic 

HOD, 
P.o. and Research Cept. of Economics, 

Govt, College for Women (Auto). 
Kumbakonam. 



COURSE OBJECTIVES 

To provide insight on current environmenLal issues 

Syllabus- VALUE ADDED 

Wwte 

UNIT I 

Role of individual in protccting the environtnent 
Ehable students o underst and concept of wuste mnngement and the wuys of roducng 

Disposal and treat1ment of waste- 3 R ayscem 

ECOLOGY AND WASTE MANAGEMENT 

UNIT I 

COURSE 

Iatrodution to cnvironment-Fco system-balanced oo sysem-human activiticscffects of human 

cutic on cnvironmcnt-Neod for public awrencssHcakh Risk & Vulncrability of humans due 

to enviromenal Degradation 

NT III 

Ecolbgy biodiversty-impact of economy on ccobgy-restorution-biodiversity theats nd 
conservation 

UNIT IV 

Introduction to waste manaçemeot-Envronmental issues -ways of envirO nmental pollution-need 

of waste management- State of nunicipal waste generation in the workd-ways of dealing wih 

uicial solid waste-santary land fil- recycling.of plasc 

UNT V 

Lquid waste management-hazardous and toxic waste-Municipal waste kandling in Indian cties 

and towns Bio medical and chemical waste- Nuckear and E waste- cnvronmental cosequences 

of ship bresking- polluting industries of Indi-hazardous waste from other countrics to Indis 

Disoosa of solid waste ond management -R system new tochnolbgies in 3R 3R in bome-3R 

in our country. ways of minimizing wastageS- home-city-countryorganic wase manngemnent -

waste prevention-Cimate change and adaptation 

HOD, 
P.G. and Research Dept. of Economies, 

Govt College for Women (Auto), 
Kumbakonam. 



COURSE OBJECTIVES 
To familiarize students wiah the specific cu kural contexts of women in Iodia 

UNIT I 

SyllabuS- VALUE ADDED COURSE 

lo Onent the students regarding Theories of Gender Reations, Position of Women in 

India Society 
To Imbibe knowkdge about Econo mic Devebpment, Women and Work Force Labour 

UNIT II 

WOMEN AND SO CIETY N INDIA 

Women's position from Vedic times to the present, women participation in Ind1a 's 

independence movement. 

UNTT II 

Social construction of gender and gender roles- Socialisation- Institutions of 

Socialization 

Batoh y 

UNIT IV 

Women in family -marriage, working women-mutilasking, Woen and health issues 

UNIT V 

Women's issues, violence against women, empowerment measures 

Women and globalization- women at the workpbce, changing working conditions and work 

place related issues. 

HOD, 
P.G. and Research Dept. of Economics, 

Govt. College for Women (Auto), 
Kumbakonam. 



COURSE OBIECTIVES 

To familiurize the students to the concept of Online Trading To emphusis he ooncept of eficient murket 

NITI 

SylabuS- VALUE ADDED 

Primary Market 

To understand the Latest devekoprnents in online trading 

Iià) Public offer (|PO) � lntroduction 

Secundary Market 
Rok nd Functions of. 

Sock Exchanges, 
Securitics and Exchange Bord of Indiu (SEBD). 

Sck Práce Indices, 

Trading 
Logging on 
Log Ott/Exir from the Application 
Invoking An lnquiry Screen 
Market Watch 
Previous Trades 
Out staxting Orders 

Activity Log 

ONLINE TRADING 

Order Status 
Market Moveeot 

UNT IV 
Methodoloy 

COURSE 

Runduncntul Analysis 
Tochnical Analysis 

UNT V 
Strateeics 

Investment Struteges 
Swing Troding Strategies 
Day Trnding Strotcgies 

HOD, 
P.G. and Research Dept. of Economics, 

Govt. College for Women (Auto). 
Kumbakonam. 

Bateh ' 
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